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The 2008 Ypulse National Mashup will focus on how to use technology to reach today’s totally wired 
generation of youth – from tweens to Gen Y at work. The first Ypulse National Mashup event had nearly 400 
attendees; this year we expect nearly 500 youth marketers, media executives, non-profit professionals and 
youth technology platform providers.  At the event, attendees will learn how to harness social media and 
technology in ways that are authentic, add value – and are not disruptive. The conference will present 
interactive, thought-provoking discussions and presentations covering marketing and media topics related to:  
 
�  Social networking sites 
�  Blogging 
�  Online video 
�  Podcasting 
�  SMS and cell phones 

�  Virtual worlds 
�  Instant messaging 
�  Video gaming 
�  Online music 
�  ... and much, much more 

 
 
Mashup Attendees 
The 2008 Ypulse National Mashup attendees will include:  
�  Brand marketers  and their supporting agencies 
�  Media  professionals creating content for youth 
�  Members of our civil society including educators , ministers , librarians , non-profits  and counselors  
 
The 2008 Ypulse National Mashup direct marketing campaign – which we use to identify and bring attendees 
to San Francisco – includes extensive use of Ypulse.com, which reaches nearly 60,000 unique visitors 
monthly, and the Ypulse newsletter, as well as targeted direct mail and online campaigns. 
 
 
Attendees at previous Ypulse Mashup events include people from: 
  
ABC Family 
Alloy 
American Greetings 
BBC Worldwide 
BBYO 
Beacon Street Girls 
Blowtorch Entertainment 
Buzz Marketing Group 
Cartoon Network 
C&R Research 
CNET Networks Entertainment 
CNN 
CollegeHumor.com 
Comparative Media Studies at MIT 
Creative Commons 
DC Comics 
Eastman Kodak Company 
Electronic Arts 
Experiential Marketing Forum 
Facebook 
Fanscape 
Funmobility 
Gaia Interactive 
GamePro  
Garage Technology Ventures 

GigaOM 
Girls For A Change 
Glassnote Entertainment Group 
GOOD Magazine 
Hearst Digital Media 
Heavy.com 
Hewlett-Packard 
Idealist.org 
Invisible Children 
kajeet 
KIDZ Bop 
Leapfrog 
LEGO 
Lifetime 
Linden Lab 
mDisney 
Microsoft 
Mr. Youth 
mtvU 
MySpace 
National 4-H Council 
National Geographic Society 
Nickelodeon 
Nike 
ONE Campaign 

Paramount Pictures 
Procter & Gamble 
quarterlife.com 
RED 
Red Bull Canada 
RockYou! 
Ruckus 
Scholastic 
Sony Online Entertainment 
Symantec Corporation 
The N (MTV Networks) 
The NPD Group 
Think Financial 
Toyota Motor Sales, USA 
Universal Music Enterprises 
USA Today 
Virgin Mobile USA 
VIZ Media LLC 
Walt Disney Imagineering 
Warner Bros. Music 
WeeWorld 
WhateverLife 
Yahoo! 
YouthNoise 
Zannel
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The 2008 Ypulse National Mashup Event Highlights 
 
Key Agenda Sessions: 
�  What’s Next in The Mobile Youth Space? 
�  Leveraging User Generated Content to Reach Youth 
�  Brand Engagement in Virtual Worlds for Youth 
�  Killer Apps: Which Widgets and Applications Are Hits With Younger Users? 
�  How to Successfully Reach Youth on Social Networks 
�  The Tween Multi-Platform Music Machine 
�  Are Girls The New Geeks?  
�  Totally Wired Hip Hop: Reaching Urban Youth  
�  Preventing Cyberbullying in Online Communities for Youth  
�  Meet the Totally Wired Superstars 
 
Pre-conference Sessions: 
�  Ypulse Books Publishing Mashup 
�  Casual Gaming For Tweens & Teens  
�  Understanding Wired Tweens & Teens 
�  Building A Youth Movement 
 
Confirmed Speakers 
�  Carl Brown , California Citizen Journalist, MTV Street Team '08 
�  Karl Carter , Co-CEO, Inner City Enterprises 
�  John Davison , President, What They Like 
�  Alli Decker , Editor, Ypulse Books 
�  Aria Finger , Chief Marketing Officer, Do Something 
�  Michael Franzini , Emmy-award winning director, photographer, and youth culture expert 
�  Anastasia Goodstein , Publisher, Ypulse.com  
�  Lynne Johnson , Senior Editor, Fastcompany.com  
�  Jacqueline Lane , Research Director, C&R Research 
�  Charlene Li , Vice President & Principal Analyst, Forrester Research 
�  Courtney Macavinta , Publisher, Respect Rx 
�  Allison Mooney , Director of Trends & Research, Fleishman-Hillard 
�  Dave Nadelberg , Creator, Mortified 
�  Antti Öhrling , Co-Founder, Blyk 
�  John Poisson , CEO, Tiny Pictures 
�  Ashley Qualls , CEO, Whateverlife.com 
�  Ian Rowe , Senior Vice President, Public Affairs and Strategic Partnerships, MTV 
�  Michael Sharon , Co-Founder, Socialight 
�  Brett Smith , Co-Founder and Partner, Fuse Marketing 
�  Michael Wilson , CEO, There.com 
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"You did an awesome job with this conference. 
The sessions were interesting, the panelists were 
knowledgeable, the teens were smart, and I met 
a lot of great people."  

– Diane Dohm 
 Viz Media 

 

"This conference [Ypulse National Mashup] is by far 
the BEST conference I've been to in years.  Overall, 
the attendees and the speakers, and the networking 
opportunities at this conference are GREAT!" 

–  Jacqueline Lane 
    C&R Research 

"Wonderful event - congrats!" – Melanie Strong, NIKEiD, Nike 

"It was my first time to one of these conferences 
and I just wanted to say how much I truly loved 
it. It was perfectly planned, and it's great to have 
a HUGE room of people who are all interested 
in the same ideas and the same market. … I 
loved meeting all of the attendees and 
discussing tons of potential business ideas and 
partnerships (seriously, how cool!)  

– Ashley Qualls 
 Whateverlife 

"Thank you for organizing an awesome conference 
- it was equally informative, productive, and fun! 
You did an amazing job of creating an atmosphere 
and forum for true collaboration: it was quite 
refreshing to see people sharing ideas and working 
together! The panels rocked! See you in NYC at the 
Tween Mashup."  

– Ceca Mijatovic  
DayZLoop 

 

Attendees and Exhibitors Love Ypulse National Mashu p  

 
 
 

 
About Ypulse  
Ypulse is a media platform that offers insight, resources and community for people 
who genuinely care about tweens, teens and early twentysomethings, and are 
interested in reaching them in an authentic, ethical way.  
 
�  Launched May, 2004 
�  60,000+ unique visitors per month 
�  478,000+ page views per month 
�  3,000+ daily newsletter subscribers 
�  1,000+ RSS subscribers 
 
 
 

About Modern Media 
Modern Media builds, produces, markets and sells business conferences and media brands, including Ypulse. 
Publishers, media entrepreneurs, business marketers and others rely on Modern Media to engage customers, 
increase revenue, launch new events and brand extensions, and revitalize existing products. The company 
produces high-quality business conferences such as the Ypulse National Mashup, providing programming, 
speaker recruitment, conference management and attendee acquisitions services. Modern Media’s brand 
marketing services include positioning strategy and sales tool development.  www.modernmediapartners.com 
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2008 Ypulse National Mashup Sponsorship Opportuniti es 
 
Main Levels of Sponsorship:  Investment 
Anchor     $32,750 
Cornerstone    $20,000 
Sponsor    $ 7,900 
Exhibitor    $ 3,750 
 
 
Anchor Sponsor     
Investment: $32,750  
 
The anchor sponsorship provides an exclusive opportunity to take ownership of the event and truly align your 
firm with the Ypulse brand.  As the anchor sponsor, your firm will receive maximum visibility throughout the 
entire marketing process. You’ll also have the rare opportunity to become a part of the event programming via 
a keynote introduction, case study presentation and sponsorship of the 2008 Ypulse National Mashup Award.  
No other sponsorship will provide this level of coverage, exposure and integration with the event. 
 
Content Benefits 
�  Introduce Keynote 
�  Case Study 
�  Lead three (3) luncheon roundtable (birds of a feather) discussions 
�  Membership on 2008 Ypulse National Mashup Advisory Board 
�  Presentation of 2008 Ypulse National Mashup Award 
 
Onsite Benefits 
�  8’ x 20’ Booth or Tabletop Display 
�  Access to nearly 500 attendees 
�  Eight (8) conference and exhibit area passes 
�  Sponsorship of morning refreshments 
�  Top level logo placement on signage 
�  Full page advertisement in program guide 
�  Logo and company description in program guide 
 
Pre-Event Marketing Benefits 
�  Mention in all email and print correspondence 
�  Top level placement of logo, link and company description on event website: www.mashup.ypulse.com  
�  Three (3) posts on the Ypulse blog, picked up on the Ypulse Newsletter and RSS feed 
�  Ability to post content (including any advertorial or blog) to the 2008 Ypulse National Mashup site 
 
Post-Event Marketing Benefits 
�  Two time access to attendee list through bonded third-party mail house 
�  Most prominent mention in post-event attendee thank you 
�  Top level logo placement in post-event podcast or video-cast 
 
  

SOLD 
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Cornerstone Sponsor  
Investment: $20,000 
 
The cornerstone sponsorship provides your firm tremendous brand exposure during pre-event marketing, 
onsite at the conference and on all post-event correspondence. As the cornerstone sponsor, you will be 
entitled to a prime case study speaking opportunity and will receive prominent logo placement after the anchor 
sponsor. This sponsorship will make you stand out within the youth marketing community. 
 
Content Benefits 
�  Introduce Keynote 
�  Case Study 
�  Lead two (2) luncheon roundtable (birds of a feather) discussions 
�  Membership on the 2008 Ypulse National Mashup Advisory Board 
 
Onsite Benefits 
�  8’ x 10’ Booth or Tabletop Display 
�  Access to nearly 500 attendees 
�  Six (6) conference and exhibit area passes 
�  Second level logo placement on signage 
�  Full page advertisement in program guide 
�  Logo and company description in program guide 
 
Pre-Event Marketing Benefits 
�  Mention in all email and print correspondence 
�  Second level placement of logo, link and company description on event website: www.mashup.ypulse.com  
�  Two (2) posts on the Ypulse blog, picked up on the Ypulse Newsletter and RSS feed 
 
Post-Event Marketing Benefits 
�  One time access to attendee list through bonded third-party mail house 
�  Second level mention in post-event attendee thank you 
�  Second level logo placement in post-event content podcast or video-cast 
 



 

 
For sponsorship information contact Charles Pelton �  510-832-1761 �  charles@ypulse.com  

Conference Sponsor 
Investment: $7,900 
 
Conference sponsors will receive branding exposure at all stages of the marketing process.  They also will be 
given the opportunity to contribute to the content via a case study and host a luncheon roundtable (birds of a 
feather) discussion.  It’s an excellent opportunity to receive high visibility in the youth marketing community. 
 
Content Benefits 
�  Case Study 
�  Lead one (1) luncheon roundtable (birds of a feather) discussions 
 
Onsite Benefits 
�  Tabletop Display 
�  Access to nearly 500 attendees 
�  Four (4) conference and exhibit area passes 
�  Logo placement on signage 
�  Half page advertisement in program guide 
�  Logo and company description in program guide 
 
Pre-Event Marketing Benefits 
�  Mention in all email and print correspondence 
�  Logo, link and company description just below anchor and cornerstone sponsors on event website: 

www.mashup.ypulse.com  
�  One (1) post on the Ypulse blog, picked up on the Ypulse Newsletter and RSS feed 
 
Post-Event Marketing Benefits 
�  One time access to the attendee list through bonded third-party mail house 
�  Mention in post-event attendee thank you 
 
 
Conference Exhibitor 
Investment: $3,750 
 
Conference exhibitors will receive branding exposure at all stages of the marketing process, and will also have 
the opportunity to interact with the nearly 500 attendees, and to distribute branding materials onsite. 
 
Onsite Benefits 
�  Tabletop Display 
�  Access to nearly 500 attendees 
�  Two (2) conference and exhibit area passes 
�  Logo placement on signage 
�  Logo and company description in program guide 
 
Pre-Event Marketing Benefits 
�  Mention in all email and print correspondence 
�  Logo, link and company description on event website: www.mashup.ypulse.com  
 
Post-Event Marketing Benefits 
�  Mention in post-event attendee thank you
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Number of Available Sponsorships 1 1 Multiple Multi ple 

Investment Level (after 3/1/08) $32,750 $20,000 $7, 900 $3,750 

Content Benefits     

Introduce Keynote �  �    

Case Study �  �  �   

Lead luncheon roundtable (birds of a 
feather) discussions 

3 tables 2 tables 1 table  

Membership on 2008 Ypulse National 
Mashup Advisory Board 

�  
 �    

Presentation of 2008 Mashup Award �     

Onsite Benefits     

8’ x 20’ Booth or Tabletop Display �     

8’ X 10’ Booth  �    

Tabletop Display   �  �  

Access to nearly 500 attendees �  �  �  �  

Conference or exhibit area passes 8 6 4 2 

Sponsorship of morning refreshments �     

Logo placement on signage Tier One Tier Two �  �  

Advertisement in program guide Full Page Full Page 1/2 Page  

Logo and description in program guide �  �  �  �  

Pre-Event Marketing Benefits     

Mention in all outbound email and print 
correspondence 

�  �  �  �  

Logo, link and company description on  
event website: www.mashup.ypulse.com Tier One Tier Two �  �  

Mention on the Ypulse blog, picked up on 
the Ypulse Newsletter and RSS feed 3 Posts 2 Posts 1 Post  

Ability to post content (including any 
advertorial or blog) to the 2008 Ypulse 
National Mashup site 

�     

Post-Event Marketing Benefits     

Access to attendee list through bonded 
third-party mail house 2x 1x 1x  

Mention in post-event attendee thank you Tier One Tier Two �   

Logo placement in post-event content-
selected podcast of video-cast 

Tier One Tier Two   
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Additional Sponsorship Opportunities  
 

Conference Reception Sponsor $5,000 
�  Welcome to all attendees 
�  Ability to distribute company literature 
�  Presents 2008 Ypulse National Mashup Award 
�  Prominent signage 
�  Ability to give-away up to 2 pre-approved 

promotional items 
�  Two (2) additional passes to the conference 
 
Podcast Sponsorship   
�  Posted on Ypulse.com for one year 
�  Individual Sessions- $ 1,000 
�  2008 Ypulse National Mashup- $ 7,500 
 
Breakfast Sponsor  $2,500 
�  Signage denoting sponsorship 
�  Listing in program as breakfast sponsor 
�  Notice on website agenda as sponsor 
�  Table tents with logo at each food station 
�  One (1) complimentary pass to the conference 
 
Lunch Sponsor  $4,000 
�  Signage denoting your sponsorship 
�  Listing in program as sponsor 
�  Notice on website agenda as sponsor 
�  Table tents with logo at each table 
�  One brochure/give away at each seat 
�  One (1) complimentary pass to the conference 

Research Sponsor  $5,000  
�  Ability to show research in interstitial slides 

between sessions (morning or afternoon) 
�  Ten-minute introduction describing research 
�  Two (2) complimentary passes to the 

conference 
 
Afternoon Refreshment Break  $2,500 
�  Signage denoting your sponsorship 
�  Table tents with logo at each food station 
�  Listing in program and Web as sponsor 
 
Bag Sponsor $3,000 
�  Firm logo prominently displayed on conference 

bag distributed to all conference attendees 
�  One insert (provided by you) included in bag  
 
Registration Sponsor  $1,000 
�  Your firm logo displayed on lanyards 

distributed to all attendees 
�  Signage on site and in program denoting your 

registration sponsorship 
 
Notebook/Pen Sponsor  $1,500 
�  Notebook (with your logo on cover) and pen 

distributed during the general session 
 

 

SOLD 

SOLD 


